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Genre 

New Writing 
Storytell ing 

Theatre & Performance Art

It’s all about being out and going out... 
isn’t it?



In a world which feels like you either go out or miss out, we invite you to the 
theatre for a good ‘night in’. A show with face masks, herbal tea, and some 
illuminating truths about mental health and sexuality. 

Beset by social anxiety and fuelled by internalised homophobia, Mark 
agonises over the correct way to be himself and connect with other people. 
Staying In opens the door to a night in alone, beyond the glamour of your 
carefully curated Instagram feed. 

It’s a humorous and vulnerable look at a side of ourselves rarely spoken 
about. 

A B O U T  T H E  S H O W

Staying In is supported using public funding by the National Lottery through Arts 
Council England. Co-commissioned by hÅb, STUN + Contact for Works Ahead 
2019.  
Developed with support from Waterside Arts & Creative Industries Trafford and 
supported by a grant from Superbia at Manchester Pride.  

	  


The final show will be a polished and re-arranged version of this work lasting 
60min. 2

View the Trailer	 Watch the Full Preview	

https://www.youtube.com/watch?v=BYizbLLLOVo&feature=youtu.be
https://www.youtube.com/watch?v=BYizbLLLOVo&feature=youtu.be
https://youtu.be/RpLg7ChwDnQ
https://youtu.be/RpLg7ChwDnQ


 

After hitting the dizzy heights of erotic fiction stardom, Pamela DeMenthe is 

attempting that ‘difficult’ 29th novel. It’s a time travelling prehistoric erotic fiction 

romp, set in Hull, titled, eVULVAlution. But after an acute case of writers block 

Pamela looks to the audience to provide her with a creative laxative. Find out 

what she dislodges in the hilarious interactive storytelling comedy.

Through Staying In, we are changing public attitudes to sexuality, gender and 
mental health. Skilfully blending arts with psychology and academia to 
promote freedom of thought and self reflection. The show isn’t about 
lecturing people on ‘correct’ theory, but creating a safe space for discussion 
and self awareness. 

Managing our mental health is a perfectly normal & expected part 
of the human journey.

Mental health has a physical impact on our bodies, mental 
health & physical health should not be thought of as separate.

A persons’ experience of Identity, Sexuality, Gender & Belonging 
impacts significantly on a persons’ mental health and wellbeing. 

K E Y  M E S S A G E S

Talking about our experiences can be a powerful tool for healing. 

Audience wellbeing and the 
creation of safe, comfortable 

spaces to explore mental health 
underpins the aims of this work.


We strongly recommend post- 
show discussions and sign 

posting to local support 
organisations at all venues. 


We are keen to work with venues 
open to this way of working. 
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“Sometimes we need to be taken 
to uncomfortable places to 
release emotions that have been 
stuck. Mark is very brave to take 
himself to those places and share 
with the world. As he heals and 
grows, the audience heals and 
grows with him.” 
Audience Member - Waterside (2019) 

“The most accurate portrayal of 
general anxiety disorder I’ve ever 
seen… helping us all understand 
this weird thing called ‘life’ we’re 
all experiencing. Bright future for 
this show” 
Nathaniel Hall - Theatre Maker (First Time)- 
Waterside (2019) 

“This is relevant to anyone who’s 
ever felt nervous…It is no 
ordinary piece. Not for everyone, 
but important.” 
Audience Member - Waterside (2019) 

“Both gentle and painful and I’m 
so glad I got to see it.” 
Audience Member - Waterside (2019) 

“Brave & nuanced theatre-making 
from @markcroasdale.” 
Circles&Stalls- Works Ahead (2019) 

“Powerful ,funny and biscuit-full. 
Loved it!” 
Audience Member - Waterside (2019) 

“It made me feel reborn… like 
watching a beautiful, traumatic 
film which treads the line between 
inviting us in and pushing back 
really well.”  
Audience Member - Waterside (2019) 

“From cosy tea cocktails to acute 
social anxiety, this one-man show 
didn't turn away from either the light 
or the dark sides of solitude. Theatre 
is just starting to address mental 
health in exciting meaningful ways and 
'Staying In' is an important part of 
that. We are proud to have supported 
this bold work.” 
Greg Thorpe - Project Manager of Superbia at 
Manchester Pride - Waterside (2019) 

“Someone give me a medal! Last night 
I actually managed to LEAVE THE 
HOUSE for a hugely relatable solo 
show ‘Staying In’. First thing I did 
afterwards was buy some herbal tea 
so you’re basically an #influencer 
now!” 
Audience Member - Waterside (2019)
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W H O  I S  T H E  S H O W  F O R ?

Staying In is suitable for a range 
of adult audiences over the age of 
14. 


It contains scenes of a potentially 
unnerving nature which discuss 
anxiety & panic attacks, self harm, 
some sexual references and a 
brief mention of suicide. 


AUDIENCE SEGMENTS


Using the Audience Finder Pen 
Portraits, Staying In is most likely 
to appeal to Metroculturals, 
Experience Seekers and 
Commuterland Culturebuffs. 

Contemporary theatre audiences 


Queer audiences and those with an interest in queer arts and theatre 


Those with an interest in arts and health 


Medical professionals (particularly those interested links between 
mental and physical health) 


Those interested in autobiographical theatre 


Audiences interested in storytelling 


Audiences interested in eclectic theatrical presentation styles 


People living with and those affected by mental health issues

 
NOTE: Although primarily a story about Mark’s personal experiences of 

internalised homophobia and anxiety, Staying In has a wide appeal touching on 
themes of belonging, navigating identity, human psychology and self care. 6



Staying In aims to portray experiences of mental health which are very personal to artist Mark 
Croasdale and his experience of sexual and gender identity. This journey deals with some 
complex and at times unnerving themes. Mark has taken care to approach these subjects 
truthfully to his own experience, but is aware that moments within the work may be 
distressing. 

For the initial preview, Mark worked with 42nd Street - a Greater Manchester young people’s 
mental health charity. Working with aged 11-25 years supporting their emotional well-being 
and mental health, promoting choice and creativity. Through this relationship counsellor 
Christian Langford was on hand during & after the performance to support any audience 
member who needed to talk about their experience. This support is essential to how a person 
experiences the work, and creating a safe space allowed audiences to better appreciate the 
performance and feel prepared. 

As part of our team (subject to successful funding) the 2021 tour will include a dedicated 
Audience Wellbeing Co-ordinator. Through this role we aim to work with local organisations to 
support this work, engage with more vulnerable audience members and build meaningful 
relationships between audience, artist, organisation and venue.  

During our next stage of development we will continue to work with 42nd Street and their 
young LGBTQ+ Mental Wellbeing group to develop a digital support pack which can be sent 

to specific organisations in 
each area the performance is 
shown prior to the show. This 
pack will provide exercises and 
discussions which allow the 
groups to explore these difficult 
themes in safe spaces over 
longer periods of time prior to 
the seeing the show. This way 
more vulnerable audiences are 
more prepared and have 
knowledge of the themes within 
the work.  

We would welcome support in-
kind or additional funding to 
underpin this pledge and 
guarantee successful funding 
bids. 

A U D I E N C E  W E L L B E I N G
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The show development first began in 2018 and has been supported by artists/
organisations including: mentors Tom Hogan & Peader Kirk, Tamsin Drury (hÅb), 
Keisha Thompson (Man On The Moon), Untitled Residency (The Lowry), 
Mother’s Ruin (Royal Exchange). The work also received support from charitable 
organisations including: Creative Industries Trafford, 42nd Street, The Proud 
Trust, The LGBT Foundation and Superbia (Manchester Pride).  

In 2018 Mark was invited by hÅb to create Staying In working with hÅb, STUN + 
Contact to create a sharing for Works Ahead 2019, through which Mark 
became a recipient of Arts Council Funding. This sharing grew into a full length 
production which previewed at Waterside, Sale in November 2019. 

The performance received amazing audience feedback proving the need for 
more discussion and experience around these themes.  

Mark created an intimate, yet explosive performance. A mix of sad and dark 
humour with physical absurdity. Think the energy and cabaret style of 
companies like Mighty Heart Theatre & Mars.Tarrab, meets the witty, stark 
storytelling of Monica Dolan. Then add a surreal dash of Dickie Beau. It’s a 
contemporary mash-up, an experimental journey into reinventing the one man 
show through storytelling and performance art practice.  

After the preview performance Mark enters the final production development 
stage. This includes two weeks working on polishing the final script and a 
scene re-order to ensure the flow of the production works effectively, this is 
based off audience and professional feedback. In addition the team will explore 
digital, in-built BSL/subtitles to ensure access for D/deaf audiences and those 
living with hearing impairment. Mark will be working with mental health 

D E V E L O P M E N T  J O U R N E Y

Final Production Stage & Tour
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https://www.youtube.com/watch?v=5gOJPw5A-qk
https://www.youtube.com/watch?v=QCxuwQj99Co
https://www.youtube.com/watch?v=SH-GsIOgyrQ
https://www.youtube.com/watch?v=nNLejSodkm0
https://www.youtube.com/watch?v=5gOJPw5A-qk
https://www.youtube.com/watch?v=QCxuwQj99Co
https://www.youtube.com/watch?v=SH-GsIOgyrQ
https://www.youtube.com/watch?v=nNLejSodkm0


professionals and 42nd Streets’ LGBTQ+ Mental Wellbeing group to create a 
digital pack to accompany the show. This pack will allow local mental health 
groups to explore the themes/ideas within the work prior to the arrival of the 
show in their area. These connections will be made by the Audience Wellbeing 
& Development co-ordinator with a view to provide special offers for younger, 
more vulnerable audience members within these groups to safely access and 
respond to the work.  

This is the show we all wish we had seen before entering the rat race. It’s the 
show we all need to see now to tell us we’re not alone in our struggles, 
whatever they are. It’s a work that invites you to explore yourself in more detail. 
When you feel like everyone else has got their shit together this is the work that 
recognises we’re all in the same box, and that’s ok. 

It’s a chance for us all to sit with each other, vulnerable and willing. Ready to 
fall, hurt, laugh and heal together. 

Why Staying In  needs to get around
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Written & performed by Mark Croasdale 

Manchester based artist, Mark Croasdale is a theatre maker and performance 
artist interested in human psychology, human history and the humour of being 
human. Mark’s practice seeks to fuse different art forms — making unique 
experiences which surprise, delight and perhaps unnerve audiences. His work 
includes immersive audio installations (Anonymous, Sydney, 2014), theatre 
(Blink, Salford, 2015), and site-specific pop-ups (Letters From Egypt, The 
National Trust, 2017).  

www.markcroasdale.com    

Twitter - @markcroasdale   

Facebook - Mark Croasdale

T H E  T E A M

Producers - Lauren Banks & Mark Croasdale 

Dramaturg - Keisha Thompson  

Media & Lighting Design - Lyndsey Akehurst & Jason Crouch 

Vocal Coach - Tom Guest  

Production Photography & Artwork - Lee Baxter 

Video Production - Modify Productions 

Audience Access & BSL Consultants - Tom Hogan and Siobhán Rocks 

Producing Support - Ross Carey (Waterside) & Chloe Courtney (Contact) 

Mentors and Creative Guidance - Tamsin Drury (hÅb), Tom Hogan (Proud 
and Loud Arts) and Peader Kirk (University of Bedfordshire)

CREATIVE TEAM
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http://www.markcroasdale.com
https://twitter.com/markcroasdale
https://www.facebook.com/MarkCroasdale/
http://www.markcroasdale.com
https://twitter.com/markcroasdale
https://www.facebook.com/MarkCroasdale/


T E C H N I C A L  R E Q U I R E M E N T S  

Running Time

Company

Minimum Playing Space

Preferred Space & Capacity

Approx. 60 minutes

1 performer, 1 stage manager

1 performer, 1 stage manager

Studio or small theatre 
Approx 60-130 seats 
Audience layout – thrust or end 
on 
Get-in

1 day
Get-out

Half day

Technical Requirements

High quality projector (front 
facing) 
3 x side booms for lighting 
mounts 
1 x microphone and two stands 
1 x hazer 
1 x mirrorball 

Set (provided)

3, 7x7m Clothes Rails 
Stool + Bar Table 
Chair 
Side Table 
Offstage space required 

To Rig
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Mirrorball  



G E T  I N  T O U C H

mark.croasdale@hotmai l .co.uk 


07540078644 


www.markcroasdale.com 


Twitter - @markcroasdale  


Facebook - Mark Croasdale

To discuss tour booking please contact the artist 
directly:

Staying In is supported using public funding by the National Lottery through Arts Council England. Co-commissioned by hÅb, STUN + Contact for 
Works Ahead 2019. Developed and supported by a grant from Superbia at Manchester Pride & Creative industries Trafford.
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http://www.markcroasdale.com
https://twitter.com/markcroasdale?lang=en
https://www.facebook.com/pg/MarkCroasdale/about/?ref=page_internal
http://www.markcroasdale.com
https://twitter.com/markcroasdale?lang=en
https://www.facebook.com/pg/MarkCroasdale/about/?ref=page_internal

